
  
 
 

PRESS RELEASE                             Ho Chi Minh City, April 6, 2020 

TAC & KDF 1Q2020 FINANCIAL PERFORMANCE 

Thanks to our prompt adaptation, KIDO’s edible oil and frozen businesses had been steady in the context of Covid 

pandemic. 

Edible Oil business – TAC: 

ENSURE THE COMMODITY SUPPLY AND TIMELY PROVIDE GOODS TO VIETNAMESE CONSUMERS 

As an enterprise operating in the essential food field, in the face of Covid – 19 pandemic, TAC planned commodity strategy, 

with the focus on ensuring the commodity supply for production, optimizing inventory, ensure sufficient goods to meet 

consumers’ essential needs with stable prices. TAC continued to accompany the government and affirmed its role in food 

security as a company with more than 42 years in the market. 

TAC assessed market reactions to the impact of the pandemic from time to time to quickly grasp the essential food 

comsuption needs and the tendency to choose nutritional pure products to improve health resistance and strengthen the 

immune system. From that, TAC promoted its premimumnization and diversification strategy, focused on premium and key 

products; proactively improved and developed high nutritional value products to meet the needs of consumers. TAC 

effectively exploited modern sales channels through minimarts, CVSs, etc. to continue increasing product coverage on 

traditional and modern channels.  

As a result, net revenue reached VND 1,043 billion and profit before tax reached VND 37 billion in the first quarter of the 

year 2020, with the growth rate of 23.5% and 22.5% respectively. 

The Covid-19 pandemic is greatly affecting the health, life of the people and the economic development of the country. As 

a mean to show our care to the people and our social and community responsibility, TAC accompanied Vietnam Fatherland 

Front to sponsor VND 1 billion in kind for employees, officials and workers in export processing zones and industrial zones,.. 

which are heavily affected by the Covid – 19 pandemic. This is TAC’s series of activities to improve workers’ health, repel 

disease and complete economy development goals with government and other companies. 

Frozen business – KIDO Foods:  

OVERCOMING THE COVID-19 CHALLENGE, KIDO FOODS RECORDED AN IMPRESSIVE PROFIT GROWTH BY 15.9% Y-O-Y. 

As an enterprise operating in the conditional business field, which was greatly affected by the Covid – 19 pandemic, KDF 

actively adapted its operation strategy by focusing on shifting distribution system, promoting sales in supermarket, CVS, 

minimart channels…; quickly grasping the shift in consumers’ needs and habits from traditional shopping to online shopping, 

integrating multiple channels to bring products to consumers, enhancing its multi-channel strategy. Meanwhile, KDF has 

carefully prepared backup plans in logistics, human resources and production in case of prolonged and complicated 

epidemic. 

In order to maximize cost effectiveness and increase profit, KDF continued to restructure, reduce unnecessary costs, apply 

information technology in asset management and enhance business performance. KDF also proactively implemented 

product portfolio planning in both premium and core segment, focused on key products with high profit margin, organized 

and rearranged production plans in factories in both low and peak seasons. 

With its effort and effective implementation, in the first quarter of the year 2020, although KDF recorded net revenue of VND 

260 billion, slightly down by 2.3% y-o-y, profit before tax increased by 15.9% y-o-y, reached VND 27.3 billion. 

About  KIDO Foods: 

With its prestigious food brands, KIDO Foods is the first choice of the majority of Vietnamese consumers. With the most 

advanced production line in the region according to European standards, safe and stable source of raw materials, KDF 



  
 
 

always focuses on technology investment, product quality improvement, adheres to the quality management system with 

the highest commitment to food safety and hygiene for Vietnamese consumers for the past 16 years. 

In addition to its diversified product portfolio with the capability of meeting the various needs of customers, KIDO Foods is 

a pioneer in product quality improvement and diversification, constantly launches new brands that impress customers when 

succeeding incorporating new snack trends into new products in last year, such as Watermelon Ice cream, Bubble Milk Tea, 

Thai tea Ice cream… This has helped KDF affirm its outstanding market position in terms of reputation and understanding 

of Vietnamese consumers. Currently KDF is the leader in ice cream market with 41.4% market share (Euromonitor 2019). 

About Tuong An 

Established in 1977, Tuong An, which has become a familiar brand associated with Vietnamese people, is one of the major 

manufacturers and distributors in the edible oil market. TAC is a pioneer encouraging consumers to replace animal fat due 

to its health disadvantages with vegetable oil in their daily meals. KDF focuses on investing in technology, equipping modern 

oil refining system to meet increasing demands of the market. 

In addition to technology improvement, KDF continues to research and develop micronutrients supplementing products to 

improve health and immune system of Vietnamese consumers, meeting the need of specialized health care for each 

customer segment. 

Comply with the government directive on the implementation of measures to prevent the Covid – 19 epidemic, besides 

committing to provide enough goods for consumers and strictly implementing food hygiene and safety, TAC and KDF also 

attaches importance to the application of measures to protect the health and safety of workers. TAC and KDF request 

employees to make medical declarations, fully equip medical masks and sanitizers, apply work-from-home base, create 

online meetings, avoid group gatherings in both offices and factories with our employees’ health as our top priority, play our 

parts to proactively prevent and reverse the epidemic. 
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